FROM THE DESK OF

Tom Robinson
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Marketing Education
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OBJECTIVES:  

6 Teams each led by one of the finalists will collect Coats for Kids.
Write a Marketing Plan (see p. 34 in text)


Define strategies to achieve your goals

Assess how well those goals were achieved.
Present your plan, results and self analysis to judges in a presentation
Rules:

1. The six Finalists must be project managers and motivate their team to gather more coats than the other groups.

2. Each team must work with one of the 6 WV elementary schools. Students will draw for their school assignment. Size of the elementary you are paired with will be taken into consideration in figuring number of coats collected.

3. Each team may use any other resource or volunteers to help such as: high school staff or students, students in other schools, parents, community members, clubs or other organizations in the West Valley school district area.  Be sure to get proper permissions from ASB/Administration for posters, announcements etc. to promote your cause.
4. You will record on a 30 second commercial using digital camera and Windows Movie Maker to present to Lonnie Eaton at Fox TV of Yakima. The advertisement that he selects as the best one may be shown on FOX TV to help you in your cause.  
5. You have two weeks to promote your cause and gather as many Coats as possible. On Friday, November 16 you will present to judges 
Marketing Plan Outline (see p. 34-36)
1. Executive Summary (give reader an idea of what project involved and what this document is all about.

2. Objectives:

3. Marketing Strategies

4. Implementation – how will you put your plans into effect?

5. Evaluation – how will your plan be evaluated?

6. Appendix: supplemental materials important to project ie: newsletter used at elementary etc.
Pay it Forward











