MARKETING EDUCATION

LEARNING PLAN
COURSE Introduction to Marketing

APPROXIMATE # OF DAYS:
14

CONCEPT/TOPIC:   Product Planning, Channel Management, Promotion,  SWOT analysis

Instructional Area(s):

	Information Management
Emotional Intelligence

Selling

Channel Management 

Marketing Information Management

Market Planning

Communications

Promotion




Marketing Standards (Measurement Criteria) to be assessed:

	Demonstrate basic word processing skills (IM: 264) (PQ) 

Demonstrate basic presentation applications (IM: 265) (PQ)

Analyze product information to identify product features and benefits  (SE: 109) (SP)

Explain the nature of effective communications (EI: 007) (PQ)

Participate as a team member (EI: 045) (CS)*

Foster positive working relationships (EI: 037) (CS)*

Explain the nature and scope of channel management (DS:001) (CS) *
Explain the nature of channels of distribution (DS:055) (CS) *
Describe the need for marketing information (IM:012) (CS) *
Explain the nature and scope of the marketing-information management function (IM:001) (SP)

Explain the concept of marketing strategies (CS) *
Explain the concept of market and market identification (CS) *

Conduct SWOT analysis for the use in the marketing planning process (MN)

Explain the nature of effective verbal communications (CO:147) (PQ) 

Ask relevant questions (CO:058) (PQ) 

Interpret others’ nonverbal cues (CO:059) (PQ)

Provide legitimate responses to inquiries (CO:060) (PQ)

Explain the types of promotion (PR:002) (CS) *
Identify the elements of the promotional mix (PR:003) (SP)

Explain the components of advertisements (SP)

Explain the importance of coordinating elements in advertisements (SP)




RESOURCES 

Teacher
Student

	Marketing Essentials Textbook

Computer Lab – PowerPoint, WORD  & Internet

Display Boards


	Computer Access & Printer Access 
Display Boards provided by teacher


PROCESS/ACTIVITIES 
	See assignment below




Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	


EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Community Judges use Scoring Rubric and meet with students in Boardroom for review and firing of teams that did not perform the best. 

Reflective Essay
Peer Evaluation

See Scoring Rubric below




FROM THE DESK OF
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OBJECTIVES:  

Product Planning

Product Design

Product Positioning

Market Research

Packaging

Branding

Product promotion

Advertising

COMPANY NAME: 
Each team will chose an original name for your company & product.
BACKGROUND:
You are to develop a new product that your team believes will sell.  Think of how surfing was the idea behind snowboarding and skateboarding.  Consider how in-line skating transformed regular roller-skating into a new hip activity.  This is the kind of creativity ideas that you need to consider.

MISSION: 

You are to develop your ideas using the steps for new product planning.  Create a prototype of your new product, if possible, or draw your design.  If your idea is not a new concept, decide what will differentiate your product from others like it. 

Identify the product positioning, brand name, and packaging.   Design a brand mark or trade character to attract attention.
REASERCH:

Research current trends with in your product’s industry.  For example if you create a sports related product you might identify extreme sports, as one of the trends that effects current sports equipment or apparel needs. 
Once you have a solid product design, conduct a small-scale marketing research study among your peers to test your concept.  Use your finding to make adjustments to your original plan. Include your small scale research data in your report.

Research the target market for this product, identifying characteristics and numbers in the population who may buy such an item.

Research other similar products or product lines to determine how best to position your new product line.

Research your competition to find out how you can differentiate your product.

Determine how you will promote your product. Make sure you include advertising, publicity and sales promotion. 

New Product


Task











