[image: image1.jpg]


[image: image2.png]S
i" _
K -
3
P

s _

Marketing Education




FROM THE DESK OF

Tom Robinson
OBJECTIVE:   To earn the greatest profit selling lemonade or hot chocolate on the West Valley High School Campus.
RULES:
1 Teams will be evenly divided  and must choose a team project manager.

2 Teams can sell lemonade in any way, using any resources they want as long as they are selling lemonade or Hot Chocolate.  See the back of this page for school board Nutrition guidelines we must follow.
3 Teams will have one week to advertise around school and prepare (collect starting money, buy supplies, and make your stand – You CANNOT be located on the commons floor.   Teams must earn first choice of their stand location by providing me with completed written plan of the product they plan to sell, price, finished promotional plan and any promotional materials.
4 Each team must come up with their own funds. They will be paid back from their team’s profits. You can borrow items such as pitchers, spoons etc. from your home if necessary but some items cost you. See back side for costs.
5 The lemonade sale will take place before school and/or during lunch on Friday. No more selling is allowed after lunch Friday. Team must turn in your money to Mr. Robinson at end of lunch Friday. 
6 Teams will count all their expenses and revenue to determine net profits at the end of the sale and present it in a Microsoft Excel spreadsheet. All net profit, after expenses, will go to a charity of the DECA club’s choice.
7 The team that earns the greatest net profit from selling wins the task. All other teams will meet with Mr. Robinson in the boardroom to figure out who will be fired.
8 The task starts right now.
________________________________________________________________
WV School Board Nutrition Guidelines

No carbonated beverages.
No Whole Milk

Beverage sales are limited to beverages containing less than or equal to 15 grams of added sugar per 12 oz serving.

All beverages must be priced at least 25% higher than the price of bottled water for the same serving size.  A 9 oz. bottle of water in school cafeteria is $1.00 so you must sell your drinks in a smaller amount than 9 oz. or if its 9oz. it must be priced at least at $1.25.  

Portions (cups you choose) must be 12 oz. or less (cup size may not be above 12oz. size)

You are probably safe using Sugar Free or drinks that have “light” as part of the name.  However, check nutritional information just to be sure.
Fixed Costs

· Rent (front of school = $4, commons in front of Office $5, halls near commons $2, 
 
All other locations= $2)
· Equipment = 25 cents per hot pot,  25 cents per pitcher used.
Promotional Costs:

· Announcements – $1.00 each one

· Posters – 50 cents

· Flyer – 25 cents per sheet
· Other?

Product Costs:

· Cups 12oz. = Quantity 0-30 cups = 4 cents/each 

 Quantity 31+           = 3 cents/each

· Cups 8 oz. = Quantity 0-30 cups =  3 cents/each 

 Quantity 31+           = 2 cents/each

· Hot Chocolate (based on product you buy) Team must show receipt & product packaging for proof of cost per ounce.
· Lemonade – same as hot chocolate.
· All other products like Whip Cream or promotional give away items  must be figured in to expenses. Will have to show receipts.

Instructional Area: Communication Skills
Performance Element: Read to acquire meaning from written material and to apply the information to a task.
Performance Indicators:  

Apply written directions to achieve tasks (CO:056) (PQ)

Performance Element: Apply verbal skills to obtain and convey information.
Ask relevant questions (CO:058) (PQ)

Give verbal directions (CO:083) (PQ)

Employ communication styles appropriate to target audience (CO:084) (CS)

Provide legitimate responses to inquires (CO:060) (PQ)

Defend ideas objectively (CO:061) (CS)

Participate in group discussions (CO:053) (CS)

Make oral presentations (CO:025) (SP)

Communications 

1.1.1 Apply a variety of listening strategies to accommodate the listening situation.

2.1.1 Analyze the needs of the audience, situation, and setting to adjust language and other communication strategies. 

2.2.1 Use communication skills that demonstrate respect.

2.2.2 Apply skills and strategies to contribute responsibly in a group setting.

3.1.1 Apply skills to plan and organize effective oral communication and presentations.

3.3.1 Apply skills and strategies for the delivery of effective oral communication and presentations.
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